Curriculum Intent for Retail Business 
Year 9 (Summer Term) - Introduction to Retail Business
1. Explore the role and importance of retail businesses in everyday life.
2. Identify different types of retail businesses, products and services.
3. Compare shopping through physical stores, online platforms and other retail channels.

Year 10 (September to December)
Unit 1: The Business of Retail
1. Analyse the structure of the retail industry and the different sectors within it.
2. Compare different retail business formats, ownership models and retail channels.
3. Explain how retail businesses meet customer needs and compete in the marketplace.
4. Evaluate how independent retailers, chains, franchises and multinational retailers operate.
5. Analyse the advantages and disadvantages of different business ownership structures.
6. Investigate the functional areas of a retail business and their contribution to business success.
7. Assess how retailers respond to customer needs through product range, pricing and customer service.
8. Examine retail supply chains, sourcing, logistics and stock control processes.
9. Evaluate the impact of internal and external factors on retail business performance.

Year 10 (January to May)
Unit 2: Customer Service for Retail Business
1. Explain the importance of customer service within retail businesses.
2. Investigate customer needs, expectations and buying behaviours.
3. Assess the skills and attributes required to deliver effective customer service.
4. Examine methods used by retailers to meet customer needs and build customer loyalty.
5. Analyse the impact of customer service on retail business success.
6. Apply customer service knowledge and skills through vocational assessment activities.



Year 10 (June to July)
Unit 1: The Business of Retail (Completion)
1. Evaluate the role of technology in retail operations and customer experiences.
2. Examine how location, seasonality and market trends influence retail performance.
3. Interpret retail business data to identify trends and business issues.
4. Apply financial and retail calculations to support business decision-making.
5. Recommend solutions to retail business issues using evidence from business data.
6. Apply knowledge and skills through retail business case studies and examination-style assessments.


Year 11 (September to February)
Unit 3: Merchandising and Marketing Retail Products
1. Explain the purpose and importance of merchandising within retail businesses.
2. Investigate how retailers use visual merchandising techniques to attract and influence customers.
3. Assess the impact of store layout, displays and product presentation on customer behaviour.
4. Analyse the role of branding, packaging and product positioning in retail marketing.
5. Examine how retailers use market research to identify customer needs and preferences.
6. Evaluate promotional methods used by retailers to increase sales and customer engagement.
7. Assess the effectiveness of merchandising and marketing strategies used by retail businesses.
8. Apply merchandising and marketing knowledge through vocational business scenarios and assessment activities.

Year 11 (March to May)
Unit 1 Revision and Examination Preparation
1. Review the structure of the retail industry, retail channels and business ownership models.
2. Revisit retail business operations, functional areas and supply chain management.
3. Consolidate understanding of internal and external influences on retail businesses.
4. Interpret retail business data and apply financial and retail calculations accurately.
5. Develop evidence-based recommendations to retail business issues using case study material.
6. Apply knowledge and examination techniques through Unit 1 practice papers, extended responses and mock assessments.

